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PARLIAMENT BLUE KING SIZE BOX FLORIDA EXPANSION 
EVALUATION PLAN 
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Methodology 
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Consumer Purchase Behavior 

- Awareness, trial, purchase, smoke r share 
-"Demographic protiles 

- Advertising/POS awareness and appeal 

- Brand imagery 


In-M'arket Performance 
- Share, distribution, price, custom causal, 
competitive activity 


Custom Consumer Tracking Study 

- Weak 8 (June 16th) 

- Week 12 (July 14th) 
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Weekly Nielsen Flash Reports (start w/e 5/2) Covered by PM‘s Nielsen 

- Total Florida - AOC, Supermarkets and C-stores Analytic Fund 

- Miami, Orlando and Tampa - AOC only 


Custom In-Store Audits 
- Weekly for jirsU B months 


Special In-Store Conditions 

- Visibility of Parliament POS, promotions 

- Competitive response - MtL/l, Wi/VS-fc^ * Bi-weekly for following 3 months 

- Longitudinal visibility l~Uc [<U/' Sfvi tietOfTVl 




$150,000 

$75,000 


In-depth Analysis of Trade Acceptance and Distribution STARS Data Overlaid with IRDD Data for Total Florida and By Market $25,000 

- i) Stores receiving the product - Monthly for 6 months 

- # Stores reordering the product 

- Demographic profiles of stores reordering 


Outstanding Consumer Issues (TBD) 


Qualitative (Focus Groups ) or In-Store Intercepts 


TBD 
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Source: https://www.industrydocuments.ucsf.edu/docs/krfy0004 



